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The biggest mistake to watch out for: Thinking that your message is a description of what you do, the modalities you use, or what your clients need.   A good marketing message speaks to the struggles of your ideal client, makes them feel understood, and paints the picture of something they’re urgently wanting.  
1)  Think of your existing clients.  The ones that get the most out of working with you and the ones you most love to work with are: (men/women/business-owners/ teens/athletes, etc.)_____________________________________________________
____________________________________________________________________2)  The things my clients value most are: (family, financial success, personal growth) ________________________________________________________________________________________________________________________________________
3)  Think big – the highest-level, transformational results I deliver are:
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________ ____________________________________________________________________
3)  They urgently want (and will invest in) – in their own words:________________
____________________________________________________________________________________________________________________________________________________________________________________________________________ ____________________________________________________________________
4)  The things I know they need to get what they urgently want (keep these silent – they care about results, not your toolkit):___________________________________ ____________________________________________________________________________________________________________________________________________________________________________________________________________
5)  Their struggles, things that keep them from getting what they urgently want: (i.e. “don’t know how to take the next steps” – empathize with them)  ________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
6)  I teach/share/offer: (a step-by-step system, practices, simple routine/regimen) that: ________________________________________________________________ ________________________________________________________________________________________________________________________________________
7) So they can (benefits related to urgent wants):_____________________________ ________________________________________________________________________________________________________________________________________
Outline Your Marketing Message
I work with (#1)___________________________________________ _________________________________________________________ _________________________________________________________ who want (#3)_____________________________________________ _________________________________________________________ But who struggle with (#5)___________________________________ _________________________________________________________ _________________________________________________________I teach/share/offer(#6) ______________________________________ _________________________________________________________So they can (#7)___________________________________________ _________________________________________________________
